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Largest Chinese e-commerce APPs

by monthly active users
(million MAU’s, January 2018)
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Average order on various platforms in USD
(July 2018)
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PDD RELIES HEAVILY ON WECHAT FOR TRAFFIC

« Tencent is PDD’s largest institutional shareholder, with a 18.5% ownership
« A significant amount of PDD’s traffic comes from WeChat, which is the
primary means of forming “shopping teams” on PDD
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Monthly Active Users of Chinese E-commerce Platforms
(in millions)
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Jan 2018
580,000 Mini-programs

Aug 2018

1 million Mini-programs

By end 2018

3 million Mini-programs
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TEAM PURCHASES
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PDD brought many previous e-commerce innovations to bear inside the WeChat ecosystem.

LIMITED-TIME OFFERS
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COFFEE BOX

CUSTOMISE OWN
VIRTUAL ‘COFFEE
SHOP’

FRIENDS RECEIVE
DISCOUNTED COFFEE
WHEN THEY BUY
FROM YOU
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TOP THREE ONLINE LUXURY CHANNELS (2019)*

LOOK'S KOL TALENT LINEUP

LOOK SERVICES 30 ‘TIER ONE’ KOLs,
WITH 90% CONTRACTED EXCLUSIVELY
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BRAND WEBSITE BRAND WECHAT KOL WECHAT MINI-
MINI-PROGRAM PROGRAM
Note: Figures with an asterisk (*) represent the author’s prediction of results in Bain Luxury Report 2019; total exceeds 100% as consumers can choose multiple channels.
Source: 337, 25 April 2018 (S EREEE " NAZTHL AHEH TR 78
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yumi is the easiest way for anyone
to publish WeChat shops and drive

sales with Social Commerce
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THE PROBLEM

WeChat Commerce is growing rapidly. But it’'s difficult for smaller players like emerging
brands to drive traffic, and high barrier for foreign merchants to set up shops.

yu-mi.us

a

HIGH BARRIER TO ENTRY CLOSED ECOSYSTEM
High Barrier-to-entry to create a WeChat Brands operating shops through Official
shop (Need Chinese entity, bank account, Accounts can only reach their followers.
OA account, WeChat Pay account etc). 76.1% of WeChat Official Accounts have

less than 10K followers.
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1. Merchants add products and publish
shop profiles in the yumi mini-program
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3. Merchants and users share in WeChat,
driving traffic
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2. Mini-program users pin products,
curating personal profiles
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TRACTION MARKET

50 merchants signed up

Satie HELAS
150 items uploaded

200K+ addressable users
300+ attendees per monthly event
ecllective
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LEARN MORE
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